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NASCAR Fan Base Demographics

= /5 Million adult fans inthe U.S.
= 1/3 ofthe U.S, adult population
=  B60% Male, 40% Female
= Equally or more likely to be:

= Younger

= Affluent

* Families

us. MNASCAR Index Fans
Population Farns va, WS, Pop
‘53¢ | 19 | oo | 105 |
3544 .............................. 1?%1 ........ 1 9% ................ 112 ...... ]
4584 | m% | esk | 105
‘sses EENETEES
s | 7% | 1@ | 7% |
1834 : 32‘3’5 j 347 : 106 j
1Bad agn | swh | 108

us. NASCAR Index Fans
Population ve, US. Pop

U5, NASCAR Index Fans

Children Population Fans ve. US. Pop

%0 of families with

35% | 3T | 108
kids und=sr18 | !

Spurm: 2005 85PN Sporss Pall [16+]
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NASCAR Fan Base Demographics

One in five NASCAR fans is a minority

oy

Ethnicity 2001 2005 EE‘::an

Higpanics | B81% | 89% | +10%

African Americans . 81% | B86% | +6%

Total Minorities C192% | 2108 | 9%

SR L
]

Sourme: 2005 Emrborough LSA+

NASCAR fans are more affluent, educated and
tech-savwy than they were only a few years ago.

o/
7o

Demographic 2001 2005

change

HHI $50,000+ | Se% | 43w | +19%

HHI $4100,000+ | 89 | 11% | +99%

4+ yeare college | 23% | 28% | +13%

FC owner / HH hasInternetaceess | 86% | 92% | +7%

Spure: 2001, 2005 ESP Srorts Poll[1B4]




The National Appeal of NASCAR on Television ST

NASCAR is the #1 or #2 rated regular season sport
on television in the following major U.S. markets: e

Albugquergue Dayton Loiisville _ " Pittsburgh
Atlanta Denver Memp'his : Portland
Austin Ft. M"*EPE Milwaukee ! Haleigh-[]ur‘ham
Baltimore Greensboro Minneapolis ../ Aichmond
Birmingham Greenville ;
Nashville Sacramento

- Buffalo Hartford
Charlotte Indianapolis N Salt Laka Cm.f-
Cincinnati Jacksonville Oklahoma City Seattle
Cleveland Kansas City Orlando Tampa
Columbus™ - Knoxville Philadelphia Tulsa
Dallas Las Vegas Phoenix - ~ Washington, DC

West Palm Beach

Largest NASCAR Television Markets
1. Atlanta 2. New York 3. Charlotte 4. Indianapolis To. Los Angeles T5. Orlando

Mote: Top 3 markets besed on avemge numbar of housshoHs tuned in par netvaork Bvent.
Soures: Migben Med's Besgarch -~ Neriets s on 58 Nigksn maetered marksts, AMhCS 2005
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